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HE Three brewers collaborate on beer release:
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Escondido, CA- Individually, brewery owners Sam Calagione of Dogfish Head Craft Brewery, Greg Koch of Stone
“+ % Brewing Co., and Bill Covalesld of Victory Brewing have been friends and cmpalrinﬁ-‘lfur more than ten years,
2 n,  However, their friendship was formally sealed in 2003 when the trio came together to form an organization they
= termed “BUFF - Brewers United for Freedom of Flavor,” a most noble endeavor with the goal to highlight the
-.,_H:n\i"_ umdpaaness, passion and camaraderie of America’s craft brewers. The group conducted just one formal meeting,
S '&; beginning with a tasting and Press Conference (with one solo member of the media in attendance), and concluding
"‘;‘r‘z “Hg with a visit to a local pub to discuss ideas, tactics, and crafi beer.
4 o While the friendships continued to flgurish over the ye M(EK?] HHFF eeting nd')}ﬂil} was to be their last.
w Untilnow. =7hre 4 fad | o ;{E g ' Ao g
-'{-. :::“ The "Three Brewers of the Apocalypse” have discussed collaborations for many a year now, h the mnwrge_iﬂ'{_’é_ L‘/Eﬂ.r"
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L, However, it bears reflecting on the groups origins for a moment, and the paths that led to this great beer -')fz
" ."w\ developrment. “Back in 2003 when we formed Brewers United for Freedom of Flavor (BUFF), a lot of our focus was :3_
':;" *  on gaining quality distribution and fair representation for craft brewers in retall outlets,” Covaleski explains, e
v ¥ “Attention from the media was a life-or-death challenge for brewers with inspired beers like ours, as our breweries -
were relative unknowns to others than the most dedicated of beer enthusiasts.” Owver recent years, the respective -
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breweries have continued to grow, and the three b h:j gmrd ore of the attention and consumer
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"We kinda think we even deserve it, but that might be th King Stgut / Palo Santo Marron [ Arrogant Bastard -y
Ale inus talking,” joked C:I:gi-u:-ne."}::..a.-.n.. T -}ﬁn} LIE SRsa y vl i+ r'/{ﬂ f .1:1 ; ﬁ,""::r
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Though a seemingly insurmountable mountain of continuous :hﬂhng:ﬁeggnfﬂm th and welfare of craft ©bfedv—
brewers in the United States and beyond, legions of fans have joined in the battle cry of "1 demand the choice of
having real, honest, undeniable character in the beers [ drink.”
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“The overwhelmingly positive response to our beers has now permitt the creative freedom to throw off the last
vestiges of oppression, and we feel compelled to recognize and honos selfless efforts of the growing legions of / ;
beer enthusiasts hell-bent for full flavor,” said Koch, pounding his fist on the table for emphasis. ™5 00 a1 p;-l.{- %; ,LB

And thus, the time has come to reward fans of the three breweries with a special beer to commemorate the fight,
harkening back to the darker, more fettered times of 2003: www.stonebrew.com/cool farticles /pr./bu i/ index. himl
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Lock for us to elaborate more on the details of our collaborative brew, it's release and who you need to sleep with
to get yourself some in the upcoming months, July is locking like a good time for you to be thirsty for this one.
“Hell yeah... 1 am already,” said Covaleski. /7, [# j‘,;,-j]'



